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ABSTRACT
During the initial wave of globalization prior to the 1920s, Western multinationals made enormousinvestments in emerging countries. De-
globalization led to a drop in foreign direct investment (FDI) in developing nations, which has stayed below pre-1914 levels since the 1980s.
The workingpaper demonstrates how context affected management methods in each historical time, resulting in a combination of opportunity
and danger. During the first wave of globalization, multinationalenterprises (MNEs) used government contracts and advantageous
arrangements to get access to resources and establish operations. The main managerial problem was overcoming logistical barriers to
export minerals and commodities into global value chains. During the Great Reversal, the biggest hurdles for MNEs were political. Firms
should establish political relations with forcefulhost governments and reinforce their local identities, including localizing management. There
wasminimal need to alter products for highly protected markets or limited local competition. Liberalization and elimination of anti-foreign
prohibitions have reduced political dangers in today's global economy. However, business strategy must carefully handle relationships with
governments. MNEs in all industries now recognize the importance of emerging markets, particularly those in Asia and Latin America. They
served as a manufacturing hub for lower-end global value chains, as well as a rapidly expanding market. There was an increasing need to
integrate local relevance into global offerings and respond to local rivals.
There is no consensus on when the current age of globalization began. The origins of this phenomenon may be traced back to the 1960s,
when global financial markets emerged and challenged national prohibitions on money mobility. The new global economy may be traced back
to China's embrace of market-oriented policies in 1978, rather than the political issues that led to deglobalization. China's economic success
prompted other developing countries, particularly India, to follow suit by 1991. The rise of right-wing, free market administrations in Britain
and theUnited States in 1979 and 1980, as well as the demise of the Soviet Union in the late 1980s, pavedthe way for global capitalism and
foreign investment. In the 1990s, the World Wide Web and thedigital age accelerated globalization.
Keywords: globalization, strategies, FDI, MNE, economy, stagnation. financial crisis, developingcountries

INTRODUCTION

Development of International Business in Emerging Markets Globalization has a lengthy history.
Globalization patterns may be seen in the territorial expansions of ancient Rome, Islam, and the Mongol
Empire in the 13th century. Columbus and de Gama's voyages from Europe over 500 yearsago resulted in
unprecedented technological and disease transfers. High transportation costs, conflicts, and government
hurdles hindered globalization until the nineteenth century. During that century, advancements in
transportation and communication, as well as the state's disengagementfrom economic control, led to
unprecedented movements of people, capital, and commerce, resulting in market integration.

The initial wave of globalization relied heavily on business companies. Firms established a worldwide
banking and trade infrastructure. Cable, telegraph, and shipping corporations established a global network
for transportation and communication. Manufacturers exported theirproducts, including sewing machines,
vehicles, and aspirins. World War 1 (1914-1918) caused significant political and economic shocks, but
globalization continued until the Great Depression. There was a significant slowdown in globalization,
known as The Great Reversal. In the late 1970s,a second wave of globalization emerged, leading to further
market integration.

RESEARCH OBIJECTIVES
The present paper explores the relationship between global economic activity and nourishment. As a result,
there will be an inescapable race and measures to alleviate the obstacles. This report highlights possibilities
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and obstacles for organizations operating in emerging markets. The secondpurpose emphasizes the necessity
of pre-entry knowledge, experience, and learning for start-ups. Our analysis highlights the relevance of pre-
start-up understanding of company, market, and industry, as well as practical and management expertise for
entrepreneurs entering the market.

OVERALL PERSPECTIVE OF GLOBAL BUSINESS
The global marketplace includes all nations worldwide. As we enter the new millennium, more and more
firms are expanding internationally. As a result, a greater percentage of their sales comefrom foreign
nations. Although international markets have evolved over time, recent years have seen significant global
economic and managerial changes. Global trends present managers with both possibilities and challenges.
It represents the current and future challenges to competitivenessand economic development in a changing
global context. This course focuses on the cultural context of international business, managing people in
global businesses, and ethical and social responsibility issues.

International trade has influenced almost every country's economic activity. One of the primary drivers is
an increase in foreign investment and trade. This tendency has prompted governments, managers, and
entrepreneurs to focus their efforts and look for new opportunities in global markets.Global markets have
made it easier for countries and enterprises throughout the world to buy andsell products and services. Over
the last decade, enormous worldwide developments have broadened the scope of economic development,
both in politics and business.

FOUNDATION FOR INTERNATIONAL BUSINESS

According to Hodgestts and Luthans (1994), the majority of multinational companies (MNCs) arebased in
the United States, the European Union, and Japan, despite increasing internationalization. Hodgetts and
Luthans provide examples of Motorola (US), Royal Dutch/Shell (EU), and Toyota Motor (Japan). Managers
at these businesses have a basic comprehension of international business.Preparing for international work
offers several benefits, including avoiding cultural shock by understanding local language requirements and
cultural issues, understanding the task at hand, recognizing personal strengths and weaknesses (e.g.
technical skills), and gaining support from family and organizations. ciples. Planning for an abroad
assignment offers advantages over goingwithout preparation. Adapting to a changing global corporate
environment requires careful consideration to avoid unanticipated challenges. Adapting to multiple cultures
is a significant difficulty in worldwide business. As more enterprises participate in international commerce,
the global economy becomes increasingly intertwined, affecting international management. The primary
problem is a knowledge of cultural variety. Managing cultural differences is a significantchallenge for
managers working in multinational contexts. Cultural variety poses unique challenges for international
management.

CHALLENGES TO BUSINESS ENTERING INTERNATIONAL MARKET

Decision makers may engage in a conflict of interest by offering some persons preferential treatment.
Bribery can be used to favor one contractual party over another, either via personal relationships or by
paying the manager or management team. In addition, frequent ethical issues may arise in consumer
contacts. Laws aimed at protecting customers are increasingly limiting thisactivity. Finally, there are ethical
issues with employee spending for private purposes. These costsinclude using business automobiles for
personal purposes, making private phone calls, and using company credit cards for private spending.
What is the link between social responsibility and corporate success? This question highlights theneed of
social responsibility for success in today's changing global environment. To address this dilemma,
companies must reframe their mission in international contexts. This implies that if the corporation
contributes to the community, it will also profit. In today's global corporate climate, decision makers must
take on unprecedented levels of social responsibility. Companies have responsibilities to society,
consumers, workers, suppliers, and the environment, in addition to profit-making for shareholders.
Managers must strike a balance between corporate interests and societal needs, as their actions impact
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society. Implementing socially responsible practices may enhance workplace diversity, community
participation, work-life balance, employee empowerment, training, and environmental impact. These
improvements can improve ties between businesses and social stakeholders, while also emphasizing ethical
decision-making. Businesses must be socially conscious and acquire theconfidence and respect of their
communities when operating globally. To benefit the community, workers, and increase economic
prospects, the corporation should prioritize environmental awareness and community connections through
constructive tactics and policies.

Does a single manager possess these capabilities? Most likely, they have not. Developing specialist
management teams is crucial. Global managers that are adaptable to changing global environmentswill be
well-equipped to navigate the challenges of worldwide business in the 21st century. Somemultinational
firms consider the global market as a single market. Domestic markets are insufficient to absorb the
manufacturing capacity.

Corporations are expanding internationally to acquire materials, make items at lower costs, and fund
operations. Successful foreign company requires understanding local consumers, competitors, and cultures.
Knowing consumers helps to understanding their product and service preferences. It's crucial to anticipate
their preferences over the next 2-5 years. Understanding the competition's strengths and shortcomings can
guide strategic decisions. Collaboration may bridgecultural gaps and enhance global competitiveness.

SUGGESTIONS AND RECOMMENDATIONS

Global markets are divided into three phases: developing, emerging, and developed. Policies varybased on
international regulations, trade laws, national interests, political intervention, and market mechanisms
influenced by international policies and agreements. The first problem for global markets is their structure,
which has historically created hurdles and will continue to do so in the future. To overcome this dilemma,
international rules governing global markets should be formalized in a single forum that considers both
local and international governance, as well as domestic and global interests.

Customer preferences have a significant effect in worldwide market dynamics. Customer preferences and
product perceptions are influenced by national image and word-of-mouth in foreign marketplaces.
Understanding the cultures and views of both the host and home countries is crucial. Customer perceptions
and cultural shifts provide significant issues in global marketplaces due to fast changes in lifestyles and
governance systems worldwide. Firms considering globalization should do research on both the host and
home countries, as well as the product's image globally. This will provide a solid base for entering the
worldwide market. It's important to note that conducting this research is a time-consuming and costly
endeavor with broad-based outcomes. Customer choices in overseas markets are often influenced by
cultural variations, as shown through interviews. The marketing manager had a huge issue in understanding
the consumption habits and company operations methods of local employees with similar ideals.

Global markets face trade restrictions owing to domestic industry protection, resource use preferences, and
political factors in different nations. International trade obstacles are typically constructed by developing
nations since their economies are powerful in several aspects. The study suggests that following international
norms and regulations by firms and home countries can leadto the removal of trade obstacles and ceilings
through multinational consortiums. The interview analysis emphasizes the need of addressing trade
obstacles through bilateral and government agreements. This protects the industry, grows market share, and
trades resources.

ANALYSIS AND CONCLUSION
The shift in cultural and religious beliefs is a challenge for corporations both globally and domestically.
The third prospective problem for enterprises in global marketplaces is branding their products. While
domestic brand image is straightforward, the global image of a product is influenced by various marketing
factors such as shared values and varying product quality due toclimatic and natural factors across countries.
International trade barriers are often implemented for political or governance reasons. Barriers to
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immigration include quotas, domestic industry protection, political concerns, health concerns, religious
beliefs, and communal challenges. As emerging nations become more reliant on imports, trade barriers will
certainly rise to protect domestic resources. Pricing is a major concern in global markets due to significant
competition and reliance on the main currency, the dollar. This research highlights that global
environmental changes occur at a similar rate and frequency. Effective international business strategies need
firmsto evolve and adapt. As a result, businesses and governments worldwide must have a deeper
understanding of global management than ever before.

Foreign enterprises in India have challenges due to the country's division into states, each with itsown set of
regulations and governments, and frequent changes in laws. As a result, adhering to thenew laws and
regulations may be challenging. The survey found that companies did not prioritizetechnology. They
identified issues with the technical environment, including inadequate infrastructure, bad roads, and a tiny
airport. While there are certain adjustments they would makeif they could start over, such as improving
organizational structure and recruiting from Sweden, they do not regret their decision to operate in India.
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